
© INTERNATIONAL JOURNAL FOR RESEARCH PUBLICATION & SEMINAR 

ISSN: 2278-6848   |   Volume:  10  Issue: 01    |   January -  March   2019 

Paper is available at   www.jrps.in   |    Email : info@jrps.in 

 

89 
 

 

"Breaking Barriers: Challenges and Government Support for Women  

Entrepreneurs in India" 

 

Dr Priyanka Shukla  

Department of Commerce  

Dyal Singh College, University of Delhi 

Accepted on 18 Jan 2019 

Doi : https://doi.org/10.36676/jrps.v10.i1.1595  

 

Abstract 

Women entrepreneurship in India has been gaining momentum, yet significant challenges remain. This 

paper explores the multifaceted barriers women entrepreneurs face in India and examines the 

government initiatives aimed at addressing these challenges. Utilizing a case study method, the research 

draws on data collected from various sources. The findings reveal systemic issues, including societal 

norms, lack of access to finance, and insufficient support networks. The paper concludes with 

recommendations for enhancing the efficacy of government initiatives and fostering an enabling 

environment for women entrepreneurs. 

Keywords: Women entrepreneurship, Government initiatives, Access to finance, Societal Norms, 

Support System 

 

Introduction 

India has seen a surge in female entrepreneurship over the past two decades, but women still face 

considerable obstacles in establishing and running businesses. This study aims to identify these 

challenges and analyze the effectiveness of government initiatives designed to support women 

entrepreneurs. 

Objectives 

1. To identify the challenges faced by women entrepreneurs in India. 

2. To Analyze the government initiatives introduced to support women entrepreneurs. 

3. To recommend strategies for improving the support system for women entrepreneurs in India. 

Literature Review 

The literature indicates several barriers to women's entrepreneurship in India, including: 

• Societal Norms: Traditional gender roles often restrict women's mobility and decision-making 

power (Kumar & Singh, 2016). 

• Access to Finance: Women entrepreneurs frequently face difficulties in securing funding due 

to biases and lack of collateral (Venkatesh & Srivastava, 2015). 

• Education and Training: Limited access to education and skill development programs hinders 

women's business acumen (Nayak & Pandey, 2017). 

Government initiatives, such as the Mahila Udyam Nidhi scheme and the Stand-Up India scheme, aim 

to empower women by providing financial support and capacity-building programs. However, the 

effectiveness of these initiatives is often questioned in light of persistent challenges (Sharma, 2016). 

Methodology 

Case Study Selection 

The study focuses on three case studies of women entrepreneurs from different sectors in India: 

1. Textiles: A small-scale garment manufacturer in Tamil Nadu. 

2. Technology: A software development startup in Bangalore. 
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3. Food and Beverage: A catering business in Delhi. 

Data Collection 

Data were collected through: 

• Interviews: Semi-structured interviews with the entrepreneurs to gain insights into their 

experiences. 

• Secondary Data: Review of government reports, academic articles, and media coverage related 

to women entrepreneurship in India. 

Findings 

1. Challenges Faced 

Societal Norms 

All three entrepreneurs reported facing societal resistance. Family expectations and traditional roles 

often conflicted with their entrepreneurial ambitions. The garment manufacturer noted, “My family 

expected me to prioritize home over business, which was a constant struggle.” 

Access to Finance 

The technology entrepreneur described her difficulties in securing loans, stating, “Banks often hesitate 

to lend to women, even with a solid business plan.” The catering business owner echoed this sentiment, 

highlighting the gender bias prevalent in financial institutions. 

Lack of Support Networks 

Each entrepreneur mentioned the lack of mentorship and networking opportunities. The textile 

entrepreneur remarked, “I often felt isolated in my journey, with few peers to turn to for advice.” 

2. Government Initiatives 

While the government has implemented various initiatives, their reach and impact have been limited: 

• Mahila Udyam Nidhi: Designed to provide financial support, but many women are unaware 

of the program (Sinha & Gupta, 2017). 

• Stand-Up India: Although it aims to facilitate loans for women entrepreneurs, bureaucratic 

hurdles deter many potential applicants (Kaur, 2016). 

3. Impact of Initiatives 

The case studies indicated that while some initiatives have provided financial assistance, they often lack 

comprehensive support systems, such as training and networking opportunities. The software 

entrepreneur mentioned, “Financial aid is helpful, but I need guidance to navigate the market.” 

 

Discussion 

The findings highlight a significant gap between the government's intent and the realities faced by 

women entrepreneurs. While initiatives exist, they must be better communicated and expanded to 

include mentorship and training components. 

Recommendations 

1. Awareness Campaigns: Increase awareness of government schemes through community 

outreach programs. 

2. Mentorship Programs: Establish mentorship networks connecting experienced entrepreneurs 

with new business owners. 

3. Tailored Financial Products: Encourage banks to develop financial products specifically for 

women entrepreneurs, minimizing collateral requirements. 
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Conclusion 

Women entrepreneurs in India face a complex array of challenges that hinder their success. Although 

government initiatives exist to support them, there is a pressing need for more comprehensive and 

accessible programs. By addressing societal norms, improving access to finance, and fostering 

supportive networks, India can create a more conducive environment for women entrepreneurs to thrive. 
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