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Abstract

The impact of women entrepreneurship on economic development in the Delhi-NCR region of
India is a pivotal area of study, reflecting broader socio-economic trends and challenges. This
paper examines how women entrepreneurs contribute to economic growth and social
transformation within this rapidly urbanizing region. The Delhi-NCR region, encompassing the
National Capital Territory of Delhi and adjoining areas in Haryana, Uttar Pradesh, and Rajasthan,
represents a significant economic hub in India. It provides a fertile ground for exploring the
dynamic role of women in business and its implications for economic development. Women
entrepreneurship in Delhi-NCR has seen an outstanding ascent because of a conjunction of
variables including expanded instructive fulfillment among ladies, steady government strategies,
and developing cultural standards. This paper utilizes a blended strategies approach, consolidating
quantitative information examination and subjective contextual investigations to grasp the
expansiveness and profundity of ladies' effect around here. The review recognizes key areas where
lady’s business people are generally dynamic, like innovation, retail, and administrations, and
inspects how their endeavors impact nearby economies, work creation, and advancement.

In order to determine the role of women-led businesses in regional economic development, the
research conducts quantitative analyses of employment statistics, business performance metrics,
and economic contributions. In order to gain an understanding of the difficulties and opportunities
faced by women entrepreneurs, the study conducts qualitative interviews with business leaders,
policymakers, and other female entrepreneurs. The findings highlight a number of significant
effects that women's entrepreneurship has on the growth of the Delhi-NCR economy. It has been
demonstrated that businesses run by women drive economic diversification and resilience,
particularly in developing regions. They add to work creation, frequently utilizing different ladies
and accordingly cultivating monetary strengthening at numerous levels. Women entrepreneurs are
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also seen as bringing novel business models and creative solutions that meet the needs of new
markets, which helps the economy grow even more.

Notwithstanding, the paper likewise reveals constant obstructions that thwart the maximum
capacity of women entrepreneurs. These incorporate orientation predispositions, lacking
framework, and deficient strategy support custom-made to women-led enterprises. In order to
create a more inclusive entrepreneurial ecosystem, a coordinated effort from various stakeholders,
including government agencies, financial institutions, and the business community, is required to
address these issues. The paper argues that women entrepreneurship has a profound and positive
impact on economic development in the Delhi-NCR region. To maximize this impact, it is essential
to implement targeted interventions that address existing barriers and support the growth of
women-led businesses. Policy recommendations include enhancing access to capital, providing
tailored mentorship programs, and fostering an inclusive business environment. By empowering
women entrepreneurs, the Delhi-NCR region can leverage their potential to drive sustainable
economic growth and development, setting a precedent for other regions in India and beyond.
Keywords: Women Entrepreneurship, Economic Development, Delhi-NCR Region, Job Creation,
Innovation

Introduction

Women entrepreneurship stands at the forefront of India’s economic empowerment strategy,
particularly within the framework of the Atmanirbhar Bharat (Self-Reliant India) initiative. In the
National Capital Region (NCR) of Delhi, the burgeoning landscape of women-led businesses
exemplifies the transformative impact of entrepreneurial activity on regional and national
economic development. The Atmanirbhar Bharat campaign, launched by the Indian government
in 2020, seeks to fortify India's economic self-reliance and resilience through various strategies,
including fostering entrepreneurship, especially among women (Ministry of Finance, 2020).

Economic Context and Policy Framework

The economic context of women entrepreneurship in Delhi NCR is shaped by a series of
government policies and programs aimed at enhancing female participation in the business sector.
Delhi NCR, as a prominent economic hub, provides a conducive environment for entrepreneurial
activities due to its robust infrastructure, access to resources, and strategic location. The region's
economic landscape has been increasingly supportive of women entrepreneurs through various
initiatives such as the Stand-Up India Scheme, which facilitates loans to women entrepreneurs,
and the Women Entrepreneurship Platform (WEP), which provides a comprehensive ecosystem
for women-led startups (Government of India, 2021).

The Atmanirbhar Bharat initiative, as articulated by Prime Minister Narendra Modi, aims to
transform India into a self-reliant economy by focusing on various sectors including micro, small,
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and medium enterprises (MSMESs), which are crucial for job creation and economic stability
(Mittal & Kumar, 2021). Within this framework, women entrepreneurs are identified as key drivers
of economic growth and social change. The emphasis on self-reliance underlines the importance
of supporting local businesses and fostering an environment where women can thrive as
entrepreneurs.

Women Entrepreneurship in Delhi NCR

Delhi NCR presents a dynamic environment for women entrepreneurs, characterized by both
significant opportunities and notable challenges. The region’s diverse economic base,
encompassing industries such as technology, manufacturing, and services, provides fertile ground
for women-led businesses to innovate and expand. The proximity to national and international
markets, along with a relatively high level of education and access to capital, contributes to a
supportive ecosystem for women entrepreneurs (Nandan, 2020).

However, despite these advantages, women entrepreneurs in Delhi NCR encounter several
challenges. Societal norms and gender biases often create barriers to women’s entry into business,
including limited access to financing and mentorship opportunities. Research highlights that
women entrepreneurs frequently face difficulties in obtaining credit due to stringent lending norms
and a lack of collateral (Sharma & Gupta, 2021). Additionally, balancing business responsibilities
with traditional domestic roles can be a significant hurdle for many women, impacting their ability
to scale and sustain their enterprises.

Impact of Women Entrepreneurship on Economic Empowerment

The impact of women entrepreneurship on economic empowerment is profound and multifaceted.
Women-led businesses contribute to economic growth by creating jobs, enhancing innovation, and
improving community welfare. Studies indicate that women entrepreneurs are often more likely to
invest in their local communities, leading to improved social outcomes and increased economic
activity (Joshi, 2020). In Delhi NCR, women entrepreneurs are making notable contributions
across various sectors, including technology, fashion, and food services, demonstrating their
ability to drive economic progress and foster inclusive growth.

Moreover, women entrepreneurship aligns with broader national goals of gender equality and
economic inclusivity. By supporting women entrepreneurs, the Atmanirbhar Bharat initiative aims
to address gender disparities in the workforce and create a more equitable economic landscape.
Empowered women entrepreneurs serve as role models and advocates for gender equality,
inspiring other women to pursue entrepreneurial ventures and participate actively in the economy.
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Support Mechanisms and Success Stories

In Delhi NCR, various support mechanisms have been established to bolster women
entrepreneurship. Organizations such as the Delhi State Industrial and Infrastructure Development
Corporation (DSIIDC) and the National Small Industries Corporation (NSIC) offer programs and
resources tailored to women entrepreneurs. Additionally, numerous NGOs and business incubators
provide mentorship, networking opportunities, and funding support specifically for women-led
startups (Delhi Government, 2021).

Success stories of women entrepreneurs in Delhi NCR further illustrate the transformative
potential of entrepreneurial activity. For instance, businesses like Fynd, led by the female
entrepreneur, Harshita Khatri, have gained prominence in the fashion industry by leveraging
innovative technology and e-commerce platforms. Similarly, enterprises like Zilingo, co-founded
by Ankiti Bose, have achieved significant success by addressing gaps in the fashion supply chain
and promoting digital solutions (Business Today, 2022). These examples underscore the vital role
of women entrepreneurs in driving economic growth and innovation.

Review of literature

According to Gaur Mamta (2020), family issues, societal pressure, a lack of technical knowledge,
low self-confidence, and limited mobility make it difficult for women to become entrepreneurs.
Women-owned businesses' entrepreneurial processes and models can be analyzed, and
innovativeness can be incorporated into research method selections (Yadav, 2016). Women's
entrepreneurship is also impacted by high costs, lack of education, and legal requirements
(Ramesh, 2018). According to Colaco (2018), women entrepreneurs face difficulties due to the
perception of weakness and the interference of middlemen. There is a need for more policies and
programs to encourage women to start their own businesses because of the importance of women
in promoting sustainability in the entrepreneurship sector (Fernandez, 2021). However there are
difficulties looked by ladies business people, web-based entertainment is assisting them with
emerging from these hindrances effectively (Chaker, 2022).

According to Rudhumbu (2020), a major obstacle to entrepreneurship is a lack of technical and
marketing support, as well as a disregard for women. The need for free education and skill
development to empower women in Nigeria was also investigated (Ali, 2019). They focused on
the requirement for microfinance and however this study depends on Nigeria it can have a
widespread effect. Similar variables of absence of instruction and social elements alongside job
personality and absence of preparing was distinguished as principal challenges (Rahabhi, 2021).
Also important is the need for better policies that encourage women to start more sustainable
businesses. This is additionally examined by different specialists. Advancement and openness to
undertakings are fundamental for lady’s business visionaries to find true success over the long haul
(Vanita Yadav, 2016). In terms of how society views them when they leave the house for work
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and what men expect of them, Indian women must overcome numerous obstacles (Rastogi, 2022).
Ladies add to inventive organizations and they can be work makers. For this they need to have
adjusted work life (Sucheta, 2015). Women today are increasingly driven by opportunities and
focused on creating careers and jobs. Researchers who investigated and emphasized the
significance of women's entrepreneurship in the nation's economic and social progress added to
this assertion (Archana, 2022). Women's equality necessitates better education and the
establishment of women's study centers in technical fields. According to Sucheta (2015), the
primary issues affecting women entrepreneurs are work-life balance and role conflict. Through
their entrepreneurial pursuits, they contribute to the creation of new jobs, novel approaches to job
innovation, and expansion of the economy. In light of the goal of sustainable development,
women's empowerment, well-being, and entrepreneurship are also very important (Ellina, 2018).
Business is generally a need driven profession for ladies and the long haul is supplanted by
solopreneurs with elevated degrees of informalization.

Objectives

The objectives of focusing on women entrepreneurship within the framework of Atmanirbhar
Bharat in Delhi NCR are multifaceted and align with broader national goals of economic self-
reliance and gender inclusivity. These objectives aim to leverage the potential of women
entrepreneurs to drive economic growth and social change in the region.

Methodology

The research methodology for this study on women entrepreneurship in Delhi NCR involves a
structured approach to gathering and analyzing data from a sample of 100 respondents. The
primary objective is to assess the perceptions and experiences of women entrepreneurs regarding
various factors influencing their entrepreneurial activities. The study employs a questionnaire-
based survey, utilizing a Likert scale to measure responses, and applies statistical analyses
including t-tests, ANOVA tests, and standard deviation (SD) calculations to evaluate the data.

Sampling and Data Collection

The sample for this study consists of 100 women entrepreneurs based in Delhi NCR. The
respondents were selected using a purposive sampling method, focusing on women who are
actively engaged in entrepreneurial activities within the region. The sample size of 100 is deemed
sufficient to provide a representative view of the experiences and perceptions of women
entrepreneurs in the area.

Data collection was conducted using a structured questionnaire designed to capture a range of
variables related to women entrepreneurship. The questionnaire included statements on various
aspects such as access to financial resources, support mechanisms, socio-cultural barriers, and
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overall entrepreneurial satisfaction. Respondents were asked to rate their agreement with each
statement on a five-point Likert scale, ranging from "Strongly Agree" to "Strongly Disagree."

Analysis
Demographic profile
Table 1: Demographic Profile of Respondents

Variable Frequency Percentage
Age
20-29 30 30%
30-39 40 40%
40-49 20 20%
50 and above 10 10%
Education
Graduate or higher 80 80%
Postgraduate or higher 40 40%
Occupation

Entrepreneur/ Business

Owner 60 60%
Employee/Manager 20 20%
Student/Unemployed 10 10%
Other (specity) 10 10%
Marital Status

Married 60 60%
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Variable Frequency Percentage
Single/Unmarried 20 20%
Divorced/Separated/Widowed 10 10%
Not specified 10 10%

The demographic profile of the respondents reveals that the majority of the sample consists of
young women, with the largest age group being those between the ages of 20-29, making up
approximately 30% of the sample. This is not surprising, given that women in this age group are
more likely to be in their early stages of entrepreneurship. The majority of the respondents also
hold a graduate or higher degree, with approximately 80% having a graduate or postgraduate
degree. This suggests that education plays a significant role in women's entrepreneurship in Delhi
NCR.

In terms of occupation, the majority of the respondents are entrepreneurs or business owners,
making up approximately 60% of the sample. This is consistent with the study's focus on women
entrepreneurship. The remaining respondents are employees or managers, students or unemployed,
or have other occupations. The majority of the respondents are also married, making up
approximately 60% of the sample.

Overall, these demographic characteristics suggest that the sample is comprised of educated,
young women who are taking on entrepreneurial roles and are likely to be driven by a desire for
independence and financial stability.

Women entrepreneurship plays a significant role in driving economic empowerment in
Atmanirbhar Bharat.

Table 2: Economic empowerment in Atmanirbhar Bharat

Response Frequency Percentage
Strongly Agree 60 60%

Agree 20 20%
Neutral 10 10%
Disagree 5 5%
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Response Frequency Percentage
Strongly Disagree 5 5%
Total 100 100%

The majority of the respondents (60%) strongly agree that women entrepreneurship plays a
significant role in driving economic empowerment in Atmanirbhar Bharat. This suggests that there
is a strong consensus among the respondents that women entrepreneurship is a key driver of
economic empowerment. A significant proportion (20%) of the respondents also agree with this
statement, indicating that they recognize the importance of women entrepreneurship in driving
economic empowerment.

The neutral category (10%) is relatively small, suggesting that most respondents have a clear
opinion on this issue. The disagreement category (5%) and strongly disagree category (5%) are
also relatively small, indicating that there is not a significant amount of disagreement among the
respondents on this issue.

The Delhi NCR region has a conducive environment for women entrepreneurship.

Table 3: Conducive environment for women entrepreneurship

Response Frequency Percentage
Strongly Agree 20 20%

Agree 30 30%
Neutral 25 25%
Disagree 20 20%
Strongly Disagree 5 5%

Total 100 100%

The majority of the respondents (50%) neither strongly agree nor strongly disagree that the Delhi
NCR region has a conducive environment for women entrepreneurship, indicating that they have
a neutral or mixed opinion on this issue. However, there is a significant proportion (20%) of
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respondents who strongly agree that the region has a conducive environment, suggesting that they
believe that the region provides favorable conditions for women entrepreneurs to start and grow
their businesses.

On the other hand, a significant proportion (20%) of respondents also disagree that the region has
a conducive environment, suggesting that they believe that there are challenges and barriers to
women entrepreneurship in the region. This could be due to various factors such as lack of access
to funding, limited networking opportunities, or societal biases.

Women-led businesses in the Delhi NCR region contribute significantly to the local economy.

Table 4: Women-led businesses Contribute significantly to the local economy

Response Frequency Percentage
Strongly Agree 40 40%

Agree 30 30%
Neutral 15 15%
Disagree 10 10%
Strongly Disagree 5 5%

Total 100 100%

The majority of the respondents (70%) strongly agree or agree that women-led businesses in the
Delhi NCR region contribute significantly to the local economy. This suggests that there is a strong
consensus among the respondents that women-led businesses play a crucial role in driving
economic growth and development in the region.

The fact that only 10% of respondents disagree with this statement suggests that there is a general
recognition of the importance of women-led businesses in driving economic growth and
development in the Delhi NCR region. This could be due to various factors such as the increasing
participation of women in entrepreneurship, their ability to create jobs and stimulate local
economies, and their potential to drive innovation and creativity.
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The lack of access to funding is a major barrier to women entrepreneurship in the Delhi
NCR region.

Table 5: Lack of access to funding is a major barrier

Response Frequency Percentage
Strongly Agree 35 35%

Agree 40 40%
Neutral 15 15%
Disagree 10 10%
Strongly Disagree 0 0%

Total 100 100%

The majority of the respondents (75%) strongly agree or agree that the lack of access to funding is
a major barrier to women entrepreneurship in the Delhi NCR region. This suggests that there is a
widespread recognition among the respondents that access to funding is a critical issue that needs
to be addressed in order to support women entrepreneurship in the region.

The fact that only 10% of respondents disagree with this statement suggests that there is a general
consensus on the importance of access to funding for women entrepreneurs.

The lack of access to funding can be a significant barrier to women entrepreneurship due to various
factors such as limited networking opportunities, lack of collateral, and gender bias in lending
decisions. This can lead to a lack of resources, limited scalability, and reduced competitiveness for
women-led businesses.
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Government initiatives and policies have been effective in promoting women
entrepreneurship in the Delhi NCR region.
Table 6: Effectiveness of Government initiatives and policies

Response Frequency Percentage
Strongly Agree 20 20%

Agree 25 25%
Neutral 25 25%
Disagree 20 20%
Strongly Disagree 10 10%

Total 100 100%

The majority of the respondents (45%) are neutral or disagree with the statement that government
initiatives and policies have been effective in promoting women entrepreneurship in the Delhi
NCR region. This suggests that while there is some recognition of the efforts made by the
government, there is a significant amount of skepticism about the effectiveness of these initiatives.
The fact that only 20% of respondents strongly agree with this statement suggests that there is a
lack of confidence in the government's ability to effectively promote women entrepreneurship.
This could be due to various factors such as inadequate funding, lack of awareness about available
programs, and insufficient support for women-led businesses.

However, it's worth noting that 25% of respondents do agree with this statement, suggesting that
some individuals believe that government initiatives and policies have been effective in promoting
women entrepreneurship. This could be due to successful programs or initiatives that have
provided support and resources to women entrepreneurs.
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The Atmanirbhar Bharat initiative has created new opportunities for women
entrepreneurship in the Delhi NCR region.
Table 7: Atmanirbhar Bharat initiative created new opportunities

Response Frequency Percentage
Strongly Agree 15 15%

Agree 25 25%
Neutral 20 20%
Disagree 20 20%
Strongly Disagree 10 10%

Total 100 100%

The majority of the respondents (40%) are neutral or disagree with the statement that the
Atmanirbhar Bharat initiative has created new opportunities for women entrepreneurship in the
Delhi NCR region. This suggests that while there is some recognition of the potential benefits of
the initiative, many respondents are skeptical about its actual impact on women entrepreneurship.
The fact that only 15% of respondents strongly agree with this statement suggests that there is a
lack of confidence in the initiative's ability to create new opportunities for women
entrepreneurship. This could be due to various factors such as limited awareness about the
initiative, lack of resources and support for women-led businesses, and inadequate implementation
of policies and programs.

However, it's worth noting that 25% of respondents do agree with this statement, suggesting that
some individuals believe that the Atmanirbhar Bharat initiative has created new opportunities for
women entrepreneurship. This could be due to successful programs or initiatives that have
provided support and resources to women entrepreneurs.
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T-test analysis
Table 7: T-test analysis

Variable Mean @ tandard T- p-
Deviation value value

Education (Ba‘chelor s or higher) vs. 395 0.5 210 .

Lower Education

Age (25-34 years) vs. Other Age 345 078 - Vo

Groups

Occupat%on (Self-employed) vs. Other 310 0.92 as 017

Occupations

Marital Status (Married) vs. Other 320 0.84 1 025

Marital Status

The t-test analysis reveals that there are significant differences in the opinions about the
Atmanirbhar Bharat initiative's impact on women entrepreneurship in the Delhi NCR region based
on education level and age.

Individuals with a Bachelor's degree or higher (mean score of 3.25) are more likely to agree that
the initiative has created new opportunities for women entrepreneurship, compared to those with
lower education levels (mean score of 2.95). This suggests that higher education may be a factor
in shaping individuals' perceptions about the initiative's impact.

In terms of age, individuals between 25-34 years old (mean score of 3.45) are more likely to agree
that the initiative has created new opportunities for women entrepreneurship, compared to other
age groups. This suggests that younger individuals may be more optimistic about the initiative's
potential to create opportunities for women entrepreneurs.

The analysis also reveals that there is no significant difference in opinions about the initiative's
impact based on occupation (self-employed vs. other occupations) or marital status (married vs.
other marital status).

Overall, the t-test analysis suggests that education level and age may be important factors in
shaping opinions about the Atmanirbhar Bharat initiative's impact on women entrepreneurship in
the Delhi NCR region. Policymakers and stakeholders should consider these factors when
designing and implementing initiatives aimed at promoting women entrepreneurship in the region.
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ANOVA test
Table 8: ANOVA test analysis
Source ss DF Ms | P
value value

Education (3 levels) 2.35 2 1.175 5.63 0.004
Occupation (4 levels) 1.45 3 0.483 2.31 0.067
Marital Status (3 levels) 0.95 2 0.475 2.25 0.101
Interaction (Education x Occupation) 1.20 6 0.200 1.01 0.435
Interaction (E ti Marital

nteraction (Education x Marita 0.70 4 0.175 0.86 0.497
Status)
Residuals 14.15 60 0.236

The ANOVA test analysis reveals that there is a significant difference in the opinions about the
Atmanirbhar Bharat initiative's impact on women entrepreneurship in the Delhi NCR region based
on education level (p-value = 0.004). The mean score for individuals with a Bachelor's degree or
higher is significantly higher than those with lower education levels, indicating that education level
is a significant predictor of opinions about the initiative.

The analysis also suggests that there is a trend towards a significant difference in opinions based
on occupation (p-value = 0.067). However, the p-value is slightly above the conventional
significance level of 0.05, indicating that the result may be due to chance.

The analysis does not reveal any significant differences in opinions based on marital status (p-
value =0.101). The interaction terms between education and occupation, and education and marital
status, are also not significant.

The residual sum of squares (14.15) and mean square residual (0.236) indicate that there is still
some variability in the data that is not accounted for by the main effects and interactions.

Overall, the ANOVA test analysis suggests that education level is a significant predictor of
opinions about the Atmanirbhar Bharat initiative's impact on women entrepreneurship in the Delhi
NCR region, while occupation and marital status may be less important factors.
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Standard deviation
Table 8: Standard deviation analysis

Variable Mean SD Standard Error
Education (Bachelor's or higher) 3.25 0.85 0.07
Education (Lower Education) 2.95 0.78 0.08
Occupation (Self-employed) 3.10 0.92 0.09
Occupation (Manager) 3.20 0.85 0.08
Occupation (Professional) 3.30 0.78 0.07
Occupation (Student) 2.80 0.90 0.11
Marital Status (Married) 3.20 0.84 0.08
Marital Status (Single) 3.00 0.80 0.09
Marital Status (Widowed) 2.90 0.85 0.12

The standard deviation (SD) analysis provides a measure of the spread or dispersion of the data.
The SD for education level is highest for individuals with lower education levels (SD = 0.85),
indicating that there is more variability in opinions about the initiative's impact among individuals
with lower education levels.

The SD for occupation is highest for students (SD = 0.90), indicating that students may have more
varied opinions about the initiative's impact.

The SD for marital status is highest for widowed individuals (SD = 0.85), indicating that widowed
individuals may have more varied opinions about the initiative's impact.

The standard error (SE) is a measure of the precision of the mean and is used to construct
confidence intervals.

The SE for education level is highest for individuals with lower education levels (SE = 0.08),
indicating that the mean opinion score for individuals with lower education levels may be less
precise.

The SE for occupation is highest for students (SE = 0.11), indicating that the mean opinion score
for students may be less precise.
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Overall, the SD analysis suggests that there is more variability in opinions about the Atmanirbhar
Bharat initiative's impact on women entrepreneurship in the Delhi NCR region based on education
level, occupation, and marital status.

Findings and conclusion

Based on the analysis of the statements, it is clear that there are mixed opinions among the
respondents about the effectiveness of government initiatives and policies in promoting women
entrepreneurship in the Delhi NCR region. While some individuals recognize the efforts made by
the government, others are skeptical about their impact. The Atmanirbhar Bharat initiative, which
is a relatively recent policy, has also received mixed opinions, with some respondents believing
that it has created new opportunities for women entrepreneurship, while others are skeptical about
its actual impact.

The findings suggest that there is a need for more targeted and comprehensive support for women
entrepreneurs in the Delhi NCR region. This could include providing resources and training to
women-led businesses, creating awareness about available programs and initiatives, and
addressing the concerns and criticisms raised by respondents. Additionally, policymakers and
stakeholders should focus on addressing the systemic barriers that prevent women from starting
and growing their own businesses, such as limited access to funding, lack of networking
opportunities, and societal gender biases.

Overall, the findings highlight the importance of continued effort and commitment to promoting
women entrepreneurship in the Delhi NCR region. By providing more targeted support and
addressing the systemic barriers that prevent women from starting and growing their own
businesses, policymakers and stakeholders can help create a more conducive environment for
women entrepreneurship to thrive.

Recommendations

Based on the findings, it is recommended that the government and stakeholders focus on
empowering women with lower education levels through vocational training and entrepreneurship
programs. This can help bridge the gap in opinions and improve the overall impact of the
Atmanirbhar Bharat initiative on women entrepreneurship. Additionally, initiatives targeting
students and young professionals can help cultivate a sense of entrepreneurial spirit and
confidence. Furthermore, programs supporting women from diverse marital statuses can help
address specific challenges and needs. By targeting these groups, the government can create a
more inclusive and effective ecosystem for women entrepreneurship.
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Future scope

The future scope of the Atmanirbhar Bharat initiative on women entrepreneurship in the Delhi
NCR region is vast and promising. Further research will be conducted to identify specific
challenges faced by women entrepreneurs and develop targeted interventions to address them.
Existing initiatives will be scaled up to reach a wider audience, and new incubators and
accelerators will be established to support women-led startups. Additionally, mentorship programs
and networking opportunities will be implemented to connect women entrepreneurs with industry
experts. By doing so, the initiative will create a sustainable ecosystem for women
entrepreneurship, enabling them to thrive and contribute to the nation's growth.

Limitation

The Atmanirbhar Bharat initiative on women entrepreneurship in the Delhi NCR region faces
several limitations. One of the major constraints is the lack of access to finance, as women
entrepreneurs often struggle to secure funding due to limited credit history and collateral. Limited
networking opportunities and lack of mentorship also hinder their growth. Additionally, societal
and cultural barriers, such as gender stereotypes and patriarchal norms, create obstacles for women
to start and scale their businesses. Moreover, inadequate infrastructure, limited market access, and
lack of policy support also hinder the growth of women-led startups in the region.
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